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Brussels, 23 November 2016

Mr Andrus Ansip
Vice-President of the European Commission

Mr Glinther H. Oettinger
Commissioner for the Digital Economy & Society

European Commission
200, rue de la Loi
B - 1049 Brussels

Dear Vice-President Ansip,

Dear Commissioner Oettinger,

As the European Commission moves to finalise its review of the ePrivacy Directive, the
undersigned European publishers, all members of IAB Europe or national 1ABs, and/or
publisher associations EMMA, ENPA, EPC, and NME, would respectfully draw the
Commission’s attention to the critical role that revenue from interest-based advertising
plays in the financing of online media, and the importance of any new ePrivacy rules not
going beyond the already stringent and burdensome provisions of the recently-agreed
General Data Protection Regulation (GDPR).

Without the option of interest-based advertising as a viable revenue stream, European
media would be hard-pressed to manage the challenging transition to the online
environment. This would have obvious negative implications for media plurality over the
medium- to longer term, and ultimately for an informed citizenry and functioning
democracies.

European law must not dictate business models in the online environment

The new ePrivacy instruments must not require the provision of a subscription-based
“alternative” to advertising-supported content nor mandate that content be made
available for free. Any future ePrivacy instrument must leave European publishers free to
determine the optimal business model for their online content and services. This means
that EU regulation should not prevent publishers from making access to their online content
conditional on users accepting that their personal data will be lawfully processed to deliver



interest-based advertising in full compliance with the GDPR. In line with the principle of
“Better Regulation” the Commission should leave room for and encourage effective sector-
specific self- and co-regulatory initiatives such as the European self-regulatory initiative on
Online Behavioural Advertising (OBA). Moreover, privacy and data protection laws should
not be enlisted to achieve competition enforcement aims.

We look forward to hearing how the Commission intends to take account of this in its next
steps on the ePrivacy review.

Yours sincerely,
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Individual signatories:

24sata d.o.o., Aars Avis, AboutMedia Internetmarketing GmbH, Aps Altinget.dk, ATV Privat
TV GmbH & Co KG, Autotriti AE, A-lehdet Oy, Aller Media Oy, Alma Media Corporation,
Badmagasinet Aps, Bauer Media Oy, BGmaps.com/Datecs, BilZonen A/S, Bonnier AB, Burda
Romania, Casnik Finance d.o.0., Cofina, SGPS, S.A., Computerworld, Delo d.o.0., Distilled
SCH Limited, DMG Media Ireland, DPG Digital Media, Hutchison Drei Austria GmbH, EAD
Network, Economedia AD, Ekstra Bladet (JP/Politikens Hus A/S), Eniro AB, Eniro Danmark
A/S, Entertainment Media Networks Ltd., Events.at (Telekurier Online Medien GmbH & Co
KG), Film.at (Telekurier Online Medien GmbH & Co KG), Flensborg Avis AG, Fonecta Oy,
Futurezone GmbH, Le Groupement des Editeurs de Services en Ligne (GESTE), Groupe
Figaro, Gruner + Jahr GmbH & Co KG, Grupa Onet-Ringier Axel Springer Polska, Grupa
Wirtualna Polska, Hanza media d.o.o./Jutarnji.hr, Hrvatski Telekom/TPortal.hr, Httpool
d.o.o., Grupo Impresa, Improve Digital B.V., Independent News & Media, S.C. Internetcorp
S.R.L., Journal Media Ltd, Kleine Zeitung GmbH & Co KG, Kristeligt Dagblad A/S, Kurier.at
(Telekurier Online Medien GmbH & Co KG), Lagardere Active, LandbrugsMedierne, LAOLAL
GmbH, Grupo Media Capital, SGPS, S.A., Mediatalo Keskisuomalainen, Medicinsk
Tidsskrifter, Mediecentret Herlev Bladet, Mediegruppen, Morgenavisen Jyllands-Posten
(JP/Politikens Hus A/S), Monitorul de Botosani/ SC Mediapress SRL, MTV Oy, Netinfo.bg AD,
Nibe Avis, News and Media Holding a.s., Nordjyske Medier, OLX Bulgaria, Politiken
(JP/Politikens Hus A/S), Politikens Lokalaviser A/S (JP/Politikens Hus A/S), PT Portugal,
SGPS, S.A., Pop Media Oy, PRIME APPLICATIONS S.A.; Proplus d.o.o., Radio Alfa Sydfyn ApS;
Radio Diablo ApS, Rebel Penguin ApS, Riemurasia Oy; Romania Libera, Salzburg Digital
GmbH, Sanoma Oyj, Verband SCHWEIZER MEDIEN, Telekom Romania Communications
S.A., The Irish Times Ltd, Thinkdigital Romania, TNC Digital Media Group, TSMedia d.o.0.,
TV4 Grouppen, Ugeavisen Esbjerg, Unie vydavateld CR z. s., United Media Services,
Verlagsgruppe News Gesellschaft m.b.H., VoresMedier A/S, willhaben internet service GmbH
& Co KG

National IABs:

IAB Austria, IAB Belgium, IAB Bulgaria, INAMA, SPIR, Danske Medier, IAB Finland, IAB France,
BVDW, IAB Hellas, IAB Hungary, IAB Italia, IAB Ireland, IAB Nederland, INMA, IAB Polska, IAB
Portugal, IAB Romania, IAB Serbia, IAB Slovakia, IAB Slovenija, IAB Spain, IAB Sweden, IAB
Switzerland, IAB Turkey, IAB UK

European associations:

Interactive Advertising Bureau Europe (IAB Europe), European Magazine Media Association
(EMMA), European Newspaper Publishers’ Association (ENPA), European Publishers Council
(EPC), News Media Europe (NME)



Copy to:

Mr Frans Timmermans, First Vice-President of the European Commission

Ms Véra Jourova, Commissioner for Justice, Consumers and Gender Equality
Mr Alexander Italianer, Secretary-General, European Commission

Mr Roberto Viola, Director General, DG Connect



